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Frequency evaluation (absolute / percentage) of the customer survey 

in the daycare center of the district office Neukölln of Berlin 

 
 

From October to December 2017, the Institute for Applied Demography Berlin 

(IFAD) carried out a standardized written survey of customers of the childcare 

center of the district office on behalf of the district office Neukölln of Berlin (Dept. 

Youth and Health / Central Service 1). In terms of content, the questionnaire was 

prepared by the Dept. of Youth and Health / Central Service 1 and coordinated 

with the IFAD, the immediate organization of the survey was carried out by employ-

yees of the district office. After completing the survey, the questionnaires were 

handed over to the institute for evaluation. In addition to gaining knowledge on 

various aspects of the application to the daycare center, this survey aimed to help 

assess the work of this department of the district office or to take note of 

improvement requests from the customer's perspective. 

 

After completing the field work (questioning during consultation hours of the 

daycare center), 78 evaluable questionnaires were available. For 13 questions on 

the questionnaire, this corresponded to a total of 1,014 individual data records, 

which were recorded and evaluated using Excel data tables. In addition to the data-

based frequency analysis of all questions, the verbal answers of the customers for 

certain open questions (see questionnaire in the appendix) were also included in 

the evaluation. In terms of method, this survey is a non-representative random 

sample in the sense of an as-is analysis at the time of the survey (frequency ana-

lysis). No personal data were collected. 

 

The data evaluations made below in graphic and text form on the individual 

questions of the questionnaire used represent the total frequencies of the net 

sample (78 questionnaires). The graphics refer exclusively to the respectively valid 

answers in the form of absolute numerical values or percentage distributions. 

 

Differences (positive and negative) with regard to the total number of question-

naires (78) and the percentage distribution (100%) result on the one hand from the 

possibility of multiple answers to certain questions or from the fact that individual 

questions were not answered by all subjects. A short summary of the survey re-

sults and the respective text responses of the subjects was assigned to the indi-

vidual graphics.. 
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